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[Company / Brand logo]
FOR IMMEDIATE RELEASE / FOR RELEASE ON [date]
Title: Include the name of your company and information that neatly sums up the key news
Example: Digital marketing agency Fifty Five and Five releases ground breaking new press release template
Subheading: more information about the body

Example: Includes paragraph-by-paragraph walkthrough that any marketer can use
Location, month, day, year – The first paragraph should cover who, what, where, and why/how of the press release. It should be a summary that provides the reader a good idea of the most salient information about your news.

The next 2-3 paragraphs should expand on the first paragraph. You should write in a journalistic style. Write short, declarative sentences. And keep the paragraphs concise. Aim to include information like:
· Who is affected by the news

· How it will help them

· What led you to create the new product or service

· What is unique or unusual about your news

· How this will affect things going forward
Aim to provide further context for the article and include statistics, hyperlinks, and other media content and quotes from relevant people involved in the article. 
The final paragraph should be a boilerplate presenting information ABOUT YOUR COMPANY and what it does. 

Name of contact: John Doe

Tel.: (+123) 456-7890

Email: jdoe@emailexample.com

Website: www.jdcorps.url

[If the press release is more than two pages: end the first page with “-more-” or “-end”- centred]

Final note: it is a good idea if you would like to encourage someone to reach out for more information about this topic, please call [Name] at [Phone] or [email]

Fifty Five and Five 201 Borough High Street, London, SE1 1JA
hello@fiftyfiveandfive.com | www.fiftyfiveandfive.com | @takefiftyfive 
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